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“Data” Dictionary 
  CEWD = The Center for Economic and Workforce Development  
  KCC = CUNY Kingsborough Community College 

  NSF = National Science Foundation 
  ATE = Advanced Technological Education Program 

  US DOL = The United States Department of Labor 
  TAACCCT = Trade Adjustment Act and Community College 

Career Training Programs 

  Lead + Sites = Principal Awardee of a TAACCCT grant, and sites 
performing training. 



Evolution of an Enterprise 
 2005: NSF ATE grants to study the integration of 

entrepreneurship into science and technology fields. 

 2006: Formed as a Kingsborough Center to develop 
interventions that provide brief-to-short-term career 
training. 



Sampling of Recent Awards 
 2014:  Integrating Contextualized Quantitative Reasoning 

Modules Across Tourism and Culinary Arts to Advance 
Workforce Readiness.  CUNY WDI. 

 2013: Foreign Language Healthcare Credential, CUNY WDI. 

 2013: Northeast Resiliency Consortium (NRC),  
  TAACCCT Round 3, US DOL 

 2011: CUNY CareerPATH,  
  TAACCCT Round 1, US DOL 





Current Programs 
  DOL CUNY CareerPATH 

  DOL Northeast Resiliency Consortium 

  Center for Economic Opportunity (CEO) Mayor’s Fund  
Project Rise 

  KCC Urban Farm  

  Kitchen Ventures Incubator Program (KVIP) 

  Customized Training Programs 



Today’s Presentation 
Part I: Christopher Pileggi 
  DOTS = The Dynamic Outcomes Tracking System* 

Part II: Min-Kyung Park and Gillian Gooding 
  Data Quality Control 

Part III: Christine Zagari-LoPorto and Jessie Cinelli 
  Internal and External Communication** 
  NING = Ning.com, a closed social media platform* 

* Cited as a Best Practice by US DOL 
** Winner of James C. Hall Jr. Exemplary Program Award 



Christopher Pileggi 
Technology Associate 

DOTS: Dynamic Outcome Tracking 
System (Progress Database) 



Dynamic Outcomes Tracking System 
(DOTS) 
 Tracks participants’ progress in training programs  

 Data required for the United States Department of Labor (USDOL) 
 Data for internal analyses 



Types of Data Tracked 
 Participant Demographics 

 Course Enrollment and Exit Dates 

 Credentials and Certificates 



Types of Data Tracked 
 Case Notes 

 Shows interaction between case managers and participants 

 Employment / Internships 
 Verify employment outcomes 



Development 
 Track quarterly and annual progress of CareerPATH program for 

the USDOL 

 Database developed to house and organize participant data 



Flexible and Customizable 
 Database acts as a framework for different training programs 

 Modified to meet training program requirements and policies  

 Program/Campus specific information can be added as needed 





Generates Reports 
 Participant data downloaded into an Excel spreadsheet 

 Individual reports 
 Aggregate reports  

 Customizable 







Ongoing Database Management 
 Accuracy 

 Compliance 

 Reporting Requirements 



Database Security 
 Specifically Defined Permission Access 

 Lead (Seat of Grant) vs. Kingsborough 

 Accounts Managed Centrally 
 Campus Specific Users 
 Additional Users 

 Off-Campus Security (Citrix) 



Data Security 
 Sensitive Data 

 Personally Identifiable Information  (PII)  
 Social Security Number 

 Delete Data After Use 

 Encryption 



Training 
 On-Site Training 

 Webinars (provide Database Manual and Data Dictionary) 



Data Quality Control 
 Search for redundant and inconsistent data 

 Follow robust Quality Assurance process 
 Automated Checks 
 Manual Checks 



Christopher Pileggi 
Technology Associate 

Database System Review 



Data Quality Control 

Min-Kyung Park and Gillian Gooding 
TAACCCT Programs: CUNY CareerPATH, 

Northeast Resiliency Consortium 
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“Table” 
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Steps for Data Quality Control 

1.  Completeness 
2.  Consistency 
3.  Accuracy 
4.  Duplication 



Completeness 
 Simple  Missing or usability 

 Data element in same format for a variable. 
  Example: Email address include “@”; Telephone numbers include 9 digits 

 Complex  Check whether set of variables include 
complete information 
 Check whether multiple pieces of information entered into 

database is complete 
  Example: Start Date, Exit Code, and Exit Date;  



Steps for Data Quality Control 

1.  Completeness 
2.  Consistency 
3.  Accuracy 
4.  Duplication 



Consistency 
 Is the information that has been entered aligned and 

are of same values? 

 Example 1: Standardized tests (e.g. Tests of Adult 
Basic Education (TABE), CUNY Assessment Test 
(CAT)) 

 Example 2: Time Consistency 



Steps for Data Quality Control 

1.  Completeness 
2.  Consistency 
3.  Accuracy 
4.  Duplication 



Accuracy 
 Outliers 

 Are outliers present due to data entry errors or are they valid 
outliers? 
  Example: Birthday and age 

 Plausible Values 
 Are the values entered valid or are they data entry errors? 

  Example: Number of hours working per week 



Steps for Data Quality Control 

1.  Completeness 
2.  Consistency 
3.  Accuracy 
4.  Duplication 



Duplication 
 Multiple Enrollment 

 One individual enroll in different programs at different colleges 

 Duplicate entries (i.e. case notes) 
 Ensure that entries are unique 



Submit Data Review 
•  Data is thoroughly reviewed quarterly –  

•  Manually review data in addition to the 
automated checks 

•  Send feedback to the colleges & users 

•  Results in clean data for reporting & marketing 



Data Quality Control 

Min-Kyung Park and Gillian Gooding 
TAACCCT Programs: CUNY CareerPATH, 

Northeast Resiliency Consortium 



Visual.ly Report: Micro-Content 
  “[T]he majority of internet users now spend fewer than 10 

seconds on a page[1] and the average digital native switches 
screens 27 times an hour[2].” 

  “[C]lick-through rates on Twitter peak between 120 and 130 
characters[3], while Facebook posts with fewer than 70 
characters receive the most likes[4].” 

Source: “The Marketer’s Guide to Micro-content”, visual.ly 
Available: http://visually.uberflip.com/h/i/14664926-the-marketers-guide-to-micro-content 

Sources Cited by Visual.ly Report: 
1. Not Quite the Average: An Empirical Study of Web Use; by Harald Weinreich, Hartmut Obendorf, 
Matthias Mayer, Department of Informatics, University of Hamburg; and Eelco Herder, L3S Research 
Center, University of Hannover, Germany. 
2. A (Biometric) Day in the Life of the Consumer: study commissioned by Time Warner; Nov. 5, 2012. 
3. Dan Zarrella, How to Get More Clicks on Twitter. 
4. BufferApp Blog, 7 Powerful Facebook Statistics You Should Know for a More Engaging Facebook Page 



Christine Zagari-LoPorto 
Director of Operations 

Marketing, Communication 
and Outreach 



Strategies & Methods  
to Communicate, Market and Promote! 

 Internal – Communications Platform 
 Direct and Indirect Outreach  
 Online Presence  
 Social Media Marketing 
 What’s Next 
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and Outreach 



Jessie Cinelli 
Communications Associate 

Centralized Communications 



Why blog? 
 Central location  
  It’s nice to look at 
 Flexibility and control  
 Audience attraction 
 Layers of information 
 Mimic Ning.com for CEWD employees 
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Flexibility and Control 
 Continually change/update content 

 Reacting to followers/responders 
 Requests for more information  
 Listening to questions and comments 
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Who is our audience? 
 Prospective participants 

  Industry professionals 

 People who didn’t know they were searching for us 
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Centralized Communications 





Contact Information 
Moderator: 

 Edgar E. Troudt <edgar.troudt@kbcc.cuny.edu> 

Part I: 
 Christopher Pileggi <christopher.pileggi@kbcc.cuny.edu> 

Part II: 
 Min-Kyung Park <min-kyung.park@kbcc.cuny.edu> 
 Gillian Gooding <gillian.gooding@kbcc.cuny.edu> 

Part III: 
 Christine Zagari-LoPorto <christine.zagari@kbcc.cuny.edu> 
 Jessie Cinelli <jessica.cinelli@kbcc.cuny.edu> 


